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ZDRAY—T7 Tl Castlegate Hi[X 7> Heart of the City #1[X % #%C The Moor #
X~ & £ % Steel Route — high quality public pedestrian spaces (/&8 7 253478 22 1)
Z#Aff L, % Z % high street shops (FLERY &Mk 4 BRIHE ST ZRCHE L CA4 OB & 224
AMZEH LWV LD TH S, The Moor Hi[X1Z1x Moor Market & 312, Moor retail, Cin-
emas and restaurants (/N5E)E, A<, VA NI O LBEATEEMG) & Large retail
store (KBIB/NGEIEHE) ZACHE LT, HOENOREEFEZHNL L Z2FH LTS, Z
Wi, AFIVATKRERAY NI—=T RFDORX—/3—<—% v @ Sainsbury's, 7 7 v
vary#MYIES PRIMARK &, FPSRANETO7 7y aref 70720
9 BHS, Atokinson's Dept. Store 72 EASFH SN TEHY, ZhoopIiZidALER O
Moor Street 23FE SN Tw5b (- 1),

Sheffield City Centre Master Plan

Plan ii Central Shopping Business District
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E—1 The Moor (Sheffield o Hr.Lavii 5 #b 7 ) 1)
(SHEFFIELD CITY CENTRE MASTER PLAN 2013, Consultation Draft)
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Castlegate #1[X 12 - 7281 & % Castle Market %, £18million (24&H) OFEHZH* T
L CTHUDERIC B i L CTE S L7z DAY Moor Market T %, 20134E11 3124+ — 7> L7z Moor
Market IZAHM Z#EEM & LTI AZEH LWL SOHL~v—7 v b THY (BHE-1),
Z ONEHHRIIRD L) ICHTROBENZHECISHISLzb 0 (BFE-2) LhoTw
%o HRIZBUI DBMEHEISE LWL E T R %0

i

ihath
AN
T

BEE—2 Moor Market ® )54

Trader IR
Alcohol, Electronic Cigarettes and Lifestyle -y NaE 4
Bakery, Confectionery and Cake Making NV, =%, BEH 4
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Cafes and Take Away N7z 10
Cards, Books, Stationery, Craft and Gifts AR, XH, H— N 3
Clothing, Footwear, Bags and Accessories I, #W, ANV 10
Cobblers, Trophies, Key Cutting and Engraving | #t/s#, &5, &L 2
Delicatessen HRHE 3
Dried Fruit and Nuts KSATN—=2, Fov 1
Electrical Goods, DIY and Computers LB, DIY H 3
Fishmongers A 3
Florists it 1
Fresh Fruit and Vegetables TN—=>, B 4
Fresh Meat, Poultry and Eggs WA, -5 8
General Grocery jeg T 2
Hair and Beauty ESEA: 7
Jewellery, Watches and Clocks A4, FEEF 3
Kitchen and Bathroom FvFr, EE 1
Mobile Phones, Games and Photo Services iR, 7 —24, BHE 2
Newsagents and Post Office FrEoe, ) 2
Pet accessories and food ~y bR 1
Textiles/Haberdashery/ Soft Furnishings W, ANE, h—T v 7
World foods D EFR 4
Total 148

Z @ Moor Market {2, =7 LTINHED20I4FE8 HE, S 512 14EFHED20164E
I HZE L, BURZARA L 720 AR 2300 IESHZERN TH o 72 b 00, Mo )5l
EREED D2, SHITHRMNOFMREL D b 2 EHOFMEO 233 51222 X )52 H
VORI H 572 (BE -~ 3). BBC News T, 100,000 A0 #K35# % Tl L T 7z25,
FEBIHKF5 DHEE4,000ATH D, JEHOTREERET5%ICH L > TV b EAHE I NT
W% (“Sheffield’s new The Moor market struggles to fill stalls"21 May 2015), DK,
BREEXMZTETEITRIEEDSHZ, 2D £50million (66fFF) 2 F TARBUL 4 RH %
201741 BA L £ 9 & LT b Meadowhall N - 72BHE Z I D R TwWinwZ & L4y
Hr&fTwb, Sheffield City Council 18772 2% % 55513 5 72D IS )EFF O BN AS - Z
LEZ, BEXEOERE50% 74 AN T ML2bOO, TEFIDOTPICER LS
I CTIRAR R BRR L 130> T,

% 72, City Centre Manager (&, IAEDBERA17:30%20:00 F TEE UL, diduoEk
TEHE LTV ANBWRERICEHHEND LR D, TRMECORSELEZ T
% %%, Moor Market DG ZEFHRIIINEZIFANT VRV, TR LD G, MEEEHY;
FMRTHIEDIEIDBHRTH D EFRLTVD (HARIZBU B Hu Ul ik #r o ik
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BEE—3 Moor Market P> %2 X 5 & [X ]

fBiZBnT, ICHEMSINTEIELHEM ., 2DX ) IRKD/-®, Sheffield City
Council & £517,000 (6,850/71) H OEHNHI#E % i 5 T2 (BBC News, “Sheffield’s
Moor Market ‘needs extended trading hours’” 7 December 2015), %3, ZOENEED
50% X WK 250% T4 A BT Y P L72ZEICEBLDTH b

BN DY 5 v Er 7y 8 —=hdho> TOHEEBHEROBIEESIEfFTETWDE LS
T&7 (B, 2013) 4 F) AICBVWTH, HEFRBAOKBE LR a v ¥y ey & —
R ZEDNLIRUPEENIHO TS L F X 5. Sheffield TlE, TRICEFEZEINT
E7oAnid HEIEHE D, L D FAMERO RWilidLii~E o T, b @E 2 ) K
THRWIREAWHIICINEZRLTWA,

ZIT, A XV A TOREHEEEEECOMEERLRAET LI L& L,

5. 1%V RICHT BEEREEHOBEIRERERE

R HRIIETHEZBEE LTWA00I2oWT, Hik - ITEH#HEZ LT oMR Tt
B U720 ARSI IHASE 2 F V72 1B R T, 20154 5 HICHEME L 72,

Hammer Smith Medicine | West London College | Japanese Restaurant AKARI

Research
Cumberland Avenue, Hannah House, 96 Essex Rd,
London NW10 7TEW 13-16 Manchester St, | London N1 8LZ

London W1U 4D]

T 72, #o0? Flat £ Workspace, % L CROHEHE 3 #5THEML 72,
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Piccadilly Circus Oxford Circus SOHO

London W1D 7E Oxford St, London W1B 3AG | Heart of London’s West End

AR RITA F) AT = NVDANL, KR, vy FUCEMEZ3kELTWS
BR -Wa—avyx, 797, 7794, B, BERBHGDOANL), L Tz K#
L T2 7272 Bk35 0 Worker, Flat DfE 3% Th 5,

HHEOWETE 28T 5720, KOI55HZ#ANSE Lz,

Fruit and Vegetables XYy - B3
Milk and dairy products - AW
Meat/Processed food products containing meat. | i - I A&
Fishery products (Seafood) A

Bread NV

Pasta (grains) AV.E AL

Eggs Jp

Beer v —)

Wine T4

Daily necessities H H i

Main items of clothing K

Essential clothing (such as undergarments) A - A
Cosmetics ALHE it
Detergent, soap, etc. AT A - PEAIE
Interior items A7 T

HHEBEIUTOLOTH S (AR 2 MNEISRNT) .

Q.1

Q.2

Q.3

Q4

Q.5

Q.6

e iR W% ot < IZREEH (shopping street) &d 0 T35 ? HIUTZFDLEI
RHRTLIES v,

HEMZEWIREZcshE30°?
FNENOGWEZ I THEHDON D BEIIT T A ?

KB Y a v B 7y 7 =huE IZhUE, HEMZEWYIZZ I THIEE
ER/AN

KBz avEr 7y =30 b, B OEEERY—7 v POFPERLTH
HZ Mz BunE g

KB R Y a v v by =0 L OiEEEPe~—7y b ERTHLZ
Dl = ¢ 1 A AV e B NS
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COBRMTELHMBE HENWICE I THAT 2223 TEY), HERETE L Tw
bo TD2D, ENEZD) BALE LTGRIRL TV L EOEIAZRINELE Lz,

RN, BRI A — %=~ —4 v b (Large supermarkets) TH;A L TW5, 70%
PDLEo@IRE o0, B3 - LS (70%) - 73> (75%) - 732 F % (78%) - H8 (73%),
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HH (60%), filTA - WA (51%) dARBBEA — =< —4 v b2Sid ERSLTn
%o
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PELZLCIC2FFITERN SN TV ALBA L ZORIEZ K - 11TRT,
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Fruit and Vegetables

0% 10% 20% 30% 40% 50% 60%

H—2(1) RS TW2HES

Milk and dairy products
0% 10% 20% 30% 40% 50% 60%

H—2(2) MRS TWLIEES

eat/Processed food products containing meat.
0% 10% 20% 30% 40% 50% 60%

E—2(3) BRSHTWDLHEEL
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Fishery products (Seafood)
0% 10% 20% 30% 40% 50% 60%

* PRIVATE STORES

H—2(4) MRENTWBHESY

Bread
0% 10% 20% 30% 40% 50% 60%

H—2(5) MRENTW2EES

Pasta (grains)
0%  20%  40%  60%

E—2(6) BRSNTWDEEE
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Eggs
0% 10% 20% 30% 40% 50% 60%

PRIVATE STORES

JRES IN THE MAIN
G AREA
RKETS IN THE

H—2(7) MRS TW2EES

Beer
0% 10% 20% 30% 40% 50% 60%

|
PRIVATE STORES | l5%)

O)RES IN THE MAIN
G AREA
RKETS IN THE
» STREET

B—2(8) BREITWDHHL

Wine
0% 10% 20% 30% 40% 50% 60%

|

PRIVATE STORES

JRES IN THE MAIN
G AREA
RKETS IN THE

TREET

E—2(9) BRSHTWDBEEES
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Daily necessities
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA

SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES

LOCAL MARKETS

OTHER

H—2(10) ERSHTWDLHEESE

Main items of clothing
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA
SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES
LOCAL MARKETS

OTHER

-2 (11) EREATHLEES

Essential clothing
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA
SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES
LOCAL MARKETS

OTHER

H—2(12) RSN TWDLHEESE
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Cosmetics
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA
SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES
LOCAL MARKETS

OTHER

E—2(13) RSN TW2HEEL

Detergent,soap,etc
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA
SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES
LOCAL MARKETS

OTHER

H—2(14) RSN TW2HEEEL

Interior items
0% 10% 20% 30% 40% 50% 60% 70% 80%

PRIVATE STORES

PRIVATE STORES IN THE MAIN
SHOPPING AREA
SMALL SUPERMARKETS IN THE
MAIN SHOPPING STREET

LARGE SUPERMARKETS
STORES IN SHOPPING CENTRES
LOCAL MARKETS

OTHER

H—2(15) RSN TW2EEES
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F—1 KWMHOKBBA—/\—<—7 v bORPEL 2 FF ORI

Items éi;iimarket Second Choices A

Fruit and Vegetables 66 % 19% | Small Supermarket | A47pt.
Milk and dairy products 70% 25% | Small Supermarket | A45pt.
M P fi

prSEthgosjjfgiiigieat 61% 16% | Small Supermarket | A45pt.
Fishery products (Seafood) 48% 12% | Small Supermarket | A 36pt.
Bread 75% 27% | Small Supermarket | A48pt.
Pasta (grains) 78% 16% | Small Supermarket | A 62pt.
Eggs 73% 16% | Small Supermarket | A57pt.
Beer 54% 15% Private Stores A 39pt.
Wine 55% 15% | Small Supermarket | A40pt.
Daily necessities 60% 24% | Small Supermarket | A 36pt.

Main items of clothin 590 910, | Drivate Storesinthe |\ o)
& ’ ° | Main Shopping Areas bt

Essential clothing *540 13% Pri?)ate Stor.es in the A4lpt
(such as undergarments) Main Shopping Areas
Cosmetics *42% 24% | Large Supermarket | A 18pt.
Small Supermarket
Detergent, soap, etc. 51% 13% | Stores in Shopping | A 38pt.
Centres
Interior items *36% 22% Others A 14pt.

*Stores in Shopping Centres
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® The store is near i wide selection of food
B The store owner is friendly B The price is reasoneble
# Good quality products Friendly and familiar
uother
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Interior items

-3 WA OEIRB N

ZWEHTIE MEEOMEIES” QEHTIEH LD, ThED D “WHEHORE” HHEHRE L
TREV, “WHEORE” ZEMENTVEDIE, W - ITARSMLES, i &8,
g - FAEE, Lhd, 4 Y77 Th b

B, MAEORMEEZOND JEEOBLARTE" (IMhodH T EIREH &
LTIRIEEALERBINTE LT, ZHIIOWTIEHARDREERIE SO — i 2 34 & 1358
RAHLDTHo72,
FEHEHEOREEED, KBEBEA—S—<—F v PRI a3 v Er rEer vy — kit
LoD, Hul & I L v i, [ 28R E 22 mBI2BWT, YD
Fmo [E] Mz 2PIEDT) 2EOTWL I ENLETHLI L%, TOHENDS
5T %,

3) KIRE avES TR 2—F\ (K—4)

KHBEY a v v 7ty s =250 18hE, T THAT LA E D b v Ik
LCOREIE, 1FIT2MDICKGTES, —DREYW - BEL LD LS ICHHNTLEL
DNADBKBEA —X—<—% v PTHALTWAMHTE, SOWAXELEET LI L
FRVEVIBDOTHL, H—ol, KM, HEAE - THM LS, 41 7) 7T
INBIFELICKBEE Y a v v re vy —dbhu, THHTHATAENEZALTY
o SOLBRDLGMPLETH L2, By FUHiRIZE>TRE Y FUYRAHBOY a v E Y
7t v % — Westfield London D%, "A AP =1 - T3V RRRFOT 7y ard



OAHDmE B2y

B Yes = No
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Q.4 Westfield London Shopping Centre D &S5 KIREL S IvEL T 2—DELIZHNIK.
BEMNLGEVVIEZECTEEEEITAN? (YesorNo)

Q.5 Westfield London Shopping Centre D &3 KRR avEL T U 2—&YUd, E<DE
[EHPT—IrDANBRTOSILIFMIEZEBVET M ?

Q.6 Westfield London Shopping Centre M &S KIREL L IvEL T 2—D, KD EE
HOI—IrEYBBNTWSIEEAIEERNET M ?
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